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"-ALShalkh Compamy Was estabhshed in 1945 in the V|Ilage of
Al-'Arga (Jemn/PaIestlne) by Shaikh Ahmed Hussein Al-‘Argawi
(Abu Hasan) as a simple cow farm. By 1950, the company Starteck
producing Mashmoula and Nabulsi cheese, selling them in the
~ Palestinian market and- later in the Jordanian market, where they

- gained wide popularity for their quality and unigue taste.




Driven by Jordanian ambition, AlShaikh Company drew its
strength from the son, Abdel Salam Al-Argawi (Abu Zakaria)... To
reinforce this and following the path of the founding father, Abu
Zakaria continued to develop the business while preserving the
authenticity of the product.

_He established a specialized factory for. producing
_unigue ~cheese for sweets and pastries, which
- became the largest factory of its Kihd in Jordan. This
was in line withithevision of his majesty the country's
leader to develop anhd elevate the national industry.
The factory spansover 500 square meters and utilizes
high-quality tecBihology. Additionally, he founded g

- COW farm to supphkthe faetory at that time with pa pit>=

of its daily needs Of freshimilk.
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Click here to watch our company overview
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To become the most trusted brand in the production of high-quality fresh milk and unique cheese
i derivatives not only in Jordan but globally by expanding into new markets and providing innovative
' products.
We seek to be the first choice locally and regionally by providing distinguished service and
unparalleled quality while meeting the ever-changing needs of our customers.

OUR MISSION
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Maintaining the quality of our products by applying precise standards, starting from agriculture
and ending with production, so that AlShaikh remains the first and best choice for Mashmouleh
cheese worldwide

OUR GOALS
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Through continuous expansion and innovation, we aim to strengthen our position as a leading
brand in the food industry across the world.




Today, AlShailkh Company stands out In
producing fresh milk and specialized cheese
used In preparing kunafa, sweets, ice cream and

past

ries. Enjoying widespread local fame and

exporting to all parts of the world.

We continue to strive to maintain our leading
oosition In this industry and to deliver the best

orod

ucts, as we have always promised our

GLISERQELES
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OUR FARMS

ESTD 1945

FARMS ¢&jl}—o
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AlShaikh Farms owns 6000 heads of cows, with a
production rate up to 120 ton of fresh cow milk per day,
with an area of 350 Acres. We operate two milking parlors,
one of which is one of the largest rotary parlors in Jordan
and the Arab region. This advanced system ensures
optimal care for our cows while producing fresh,
high-quality milk every day with great efficiency.

N {ine with the principle of food security, we cultivate
foadder on our farms to feed the cows and ensure the
oroduction of the finest fresh milk white adhering to
nealth, safety, and hygiene standards at every stage. This
commitment ensures weremain the first and best choice
for dessert cheese consumers worlawide
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OURIMPACT

- We have obtained both local and international certifications,
such as ISO 22000, HACCP, GMP, FSSC, the Jordanian Quality
Mark certificate, and Halal certificate. Our laboratories
conduct daily testing to ensure the quality of our products.

- Our products reach 100 clients in 12 countries worldwide.
However, this is not the Iimit of our ambitions, as we are on a
continuous journey to introduce new products that meet the
ever-changing market demands. We maintain direct and
constant communication with our customers by actively

participating in local and international events and exhibitions.

- In 2018, we signed a joint cooperation agreement with the
Faculty of Agriculture at Jordan University of Science and
Technology to collaborate in research and development.

- The year 2020 was a testament to AlShavikh Company's
resilience during the COVID-19 pandemic. In the same year,
we developed and launched a new product in the retail
market. This ability to innovate and adapt to challenging
circumstances is one of the secrets behind our success and
continuity.

- The Research and Development (R&D) department works
tirelessly to improve existing products and create new ones by
studying both local and global markets.
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Mashmouleh Cheese

(For Sweets And Pastries)



POINT OF SALE
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www.sgs.com/foodsafety

FSSC 22000
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Larsin
TOGETHER WE GROW

Al Shalkh Internatlonal Company
for Food Industrles

-0 Jo-rdan—AI—Zarqa—DhuIail

+962790202679

® 1962799963480

i =] info@shaikhcheése.com
® www.shalkhcheese.com

0O alshaikh.cheese
alshaikh.cheese




